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Thursday, 13th June (Room A002) 

  

8:45 – 9:00   WELCOME BY THE LOCAL ORGANIZER: LUKASZ GRZYBOWSKI (UNIVERSITY 
OF WARSAW) 

SESSION 1: 

Chair: Axel Gautier (Université de Liege) 

9:00 – 9:30   THE PERSONALIZATION PARADOX: WELFARE EFFECTS OF PERSONALIZED 

RECOMMENDATIONS IN TWO-SIDED DIGITAL MARKETS 

Aaron P. Kaye  (University of Michigan, Ann Arbor) 

9:30 – 10:00   WHAT IS THE VALUE OF ATTENTION? SUPPLY AND DEMAND ESTIMATION 

OF ATTENTION IN A MOBILE PHONE SETTING 

Johan Orrenius (Stockholm School of Economics) 

10:00 – 10:30   PLATFORM DESIGN FOR DYNAMIC DIFFERENTIATED GOODS MARKETS: 

AN APPLICATION TO AIRBNB 

Wenxuan Xu (Toulouse School of Economics) 

10:30 – 11:00   COFFEE BREAK 



 

SESSION 2: 

Chair: Marc Bourreau (Telecom Paris) 

11:00 – 11:30    NOT AS GOOD AS IT USED TO BE: DO STREAMING PLATFORMS PENALIZE 

QUALITY? 

Jacopo Gambato (ZEW) 

11:30 – 12:00    INTEROPERABILITY AND PRIVACY IN MESSAGING APPS 

Mudit Dakar (Toulouse School of Economics) 

12:00 – 12:30    HOW FAIRNESS CONCERNS AFFECT ONLINE PLATFORMS’ 

DISCRIMINATORY PRICING 

Jing Su (Université Catholique de Louvain) 

12:30 – 13:30   LUNCH 

  

SESSION 3: 

Chair: Oliver Falck (Ifo Institute) 

13:30 – 14:00   ARTIFICIAL INTELLIGENCE TECHNOLOGIES, SKILLS DEMAND AND 

EMPLOYMENT: EVIDENCE FROM LINKED JOB ADS DATA 

Lennert Peede (IAB Nurember) 

14:00 – 14:30   WHO INFLUENCES WHOM ABOUT WHAT? 

Prashant Garg (Imperial College London) 

14:30 – 15:00   DISTANCE AND CROSS-BORDER OWNERSHIP: THE CASE OF GLOBAL 

MOBILE TELECOMMUNICATIONS 

Wihan Marais (University of Stellenbosch) 

15:00 – 15:30   COFFEE BREAK 



 

SESSION 4: KEYNOTE LECTURE 

Chair: Lukasz Grzybowski (University of Warsaw) 

15:30 – 16:45   TBA 

Hanna Halaburda (New York University) 

19:30   CONFERENCE DINNER 

  

 
  

Friday, 14th June (Room B202) 

SESSION 5: 

Chair: Paul Belleflamme (Université Catholique de Louvain) 

9:00 – 9:30   PERSONALIZED OR UNIFORM PRICING? E-COMMERCE BEHAVIOR-BASED 

PRICE DISCRIMINATION 

Francesco Gabriele (University of Southern California) 

9:30 – 10:00   FROM COURTROOMS TO CHARTS: THE IMPACT OF KAVANAUGH'S 

APPOINTMENT ON MUSIC CONSUMPTION 

Luca Rossi (Telecom Paris) 

10:00 – 10:30   TRAINING, AUTOMATION, AND WAGES: WORKER-LEVEL EVIDENCE 

Yuchen Mo Guo (Ifo Institute) 

10:30 – 11:00   COFFEE BREAK 

 

SESSION 6: 

Chair: Alexandre de Cornière (Toulouse School of Economics) 

11:00 – 11:30   SELLER COLLUSION IN MULTI-SIDED MARKETS 

Thomas Eisfeld (Université Catholique de Louvain) 



11:30 – 12:00  INFORMATION DISCLOSURE VIA PLATFORM ENDORSEMENT IN ONLINE 

HEALTHCARE 

Jiajia Zhan (Imperial College London 

12:00 – 12:30  RECOMMENDER ALGORITHMS AND CONSUMER CHOICE – EXPERIMENTAL 

EVIDENCE 

Felix Schleef (Telecom Paris) 

12:30 – 12:45   BEST PAPER AWARD & CONCLUDING REMARKS 

12:45 – 13:45   LUNCH 


